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Quality, transparency and changing the perception of cosmetic surgery
Simon McMillan 
MYA Cosmetic Surgery, UK

Where the NHS has too many patients private healthcare 
providers need to be able to differentiate from its 

competitors and to stand out in the marketplace. Some find 
a way to do this in the short term but creating a long-term 
strategy is much more challenging. In the last few years 
the world has been forced to reflect on how we represent 
gender and body image in society and the impact that mental 
wellbeing has in all of our lives. The way that cosmetic surgery 
is represented has not always kept pace with this changing 
world. In a world cluttered with information it is easy to see 
a visually striking before and after but much harder to take 
time to understand the patient’s needs. We understand how 
extreme surgery and sensational stories are what capture 
the imagination. These do not always encourage empathy. 
Our beliefs are so aligned with the constitution of the World 
Health Organisation. “Health is a state of complete physical, 
mental and social well-being and not merely the absence of 
disease or infirmity”. This is a very modern way of thinking 
about health which mirrors the true role that cosmetic 
surgery plays and yet it has been in the WHO constitution for 
decades. We were not the first provider, but we have grown 

into being the leading specialist UK provider and we take 
this responsibility seriously. We have carried out a significant 
amount of reflection and engagement with regulatory bodies 
and health charities as well as talking at length to our patients 
to try and find the most responsible way to present not only 
ourselves but the sector. This will continue to evolve but what 
we have done so far has, in the main, been very well received.
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