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The present agricultural marketing system in India is posed 
with several challenges for marketing of agricultural 

produce such as fragmentation of state into multiple 
marketing areas, each area is administered by separate 
APMC, multiple levy of market fees, requirement for multiple 
licenses for trading in different APMCs and states, licensing 
barriers leading to conditions of monopoly, poor quality 
of infrastructure in the APMCs, low usage of technology, 
asymmetric information, etc. So integration of agriculture 
markets across the country through e-NAM platform is seen 
as an important measure for overcoming these challenges. 
In 2016, the Government of India introduced new online 
platform to bring transparency in marketing of agriculture 
produce called as e-NAM. The e-NAM is supposed to be a 
game changer in the agricultural marketing ecosystem of 
the country. The study tries to analyse the impact of e-NAM 
on prices and arrivals of major agricultural commodities, 
and the challenges faced by various stakeholders in 
implementation of e-NAM in the state of Haryana in India. 
The study was conducted in 8 APMCs in Haryana and 400 
farmers, 80 traders and 8 e-NAM officials were interviewed 
for the study. The results of the study revealed that the 
quantity of commodities traded through e-NAM platform 
has increased by 55.71 percent in Haryana. Except Sirsa 
APMC, there was a significant increase in quantity arrivals 
in the remaining seven APMCs during the past five years. 
Except Sorghum, there was a substantial increase in prices 
of the eight agricultural commodities ranging from 24.88 
percent to 77.16 percent from 2015-16 to 2020-21. The 
study highlights the various problems faced by the farmers, 

traders and e-NAM officials in implementation of e-NAM 
and suggests suitable strategies for strengthening of e-NAM 
in the country.
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